
MEDICAL BOARD REPORT 
 
 

DATE REPORT ISSUED:         July 12, 2016 
ATTENTION:                            Members, Medical Board of California (Board) 
SUBJECT:                                  Public Outreach Campaign Update 
BOARD CONTACT:                Ronald Lewis, M.D., Chair, Public Outreach, Education, and 

Wellness Committee 
 
Requested Action: 
This report is intended to provide the Members with an update on the “Check Up On Your 
Doctor’s License” Campaign. 
 
Outreach Activity Update Summary: 
 
The Office of Public Affairs has continued to work very hard to educate and spread the message 
of the importance of being an informed patient and to encourage the patients/consumers to be 
educated with regards to their physician.  
 
A tutorial titled “Check Up On Your Doctor’s License” was completed in June, 2016 and is 
available on the main page of the Board’s website, in addition to YouTube.  This tutorial walks 
the patient through the steps needed to check on a physician’s license.  It is designed to educate 
while engaging the interest of the viewer.   
 
The “Check Up On Your Doctor’s License” brochure has recently been translated into Spanish 
and is being laid out for printing.  It should be available shortly.  
 
The state warrants that went out in June, 2016 from the California State  Controller’s Office all 
had a message printed on the bottom encouraging state employees, vendors, and contractors to 
“Check up on Their Doctor’s License.”  Staff has also made arrangements to reserve another 
global message using state warrants issued in April of 2017, and is currently looking into 
possibly providing printed inserts.  The cost of inserts to be distributed with state warrants is 
$1,200.00. 
 
Staff has been extremely successful partnering with a number of counties and cities in California 
to get its message out.  Attached is a detailed listing of the work done so far.  The list includes 
Orange County, Contra Costa County, Tulare County, Monterey County, Los Angeles County, 
Kern County, Stanislaus County, Fresno County, and the City of San Francisco.  The list 
continues to grows as Board staff continue to reach out to these counties and cities. 
 
In addition, the California State Retiree publication featured an image of the Board’s “Check Up 
On Your Doctor’s License” brochure soon to be followed by CalPERS who will be publishing a 
short blurb about the Board’s campaign in its next member quarterly newsletter “PERSpective.”   
 
At this time based on the successful outreach the Board has placed its messaging in publications 
that have the capacity to reach approximately 17 million Californians. 
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Outreach to the Legislature was also very successful.  As a result of the Board’s Legislative Day, 
the Board was able to get Senator Richard Pan, M.D. to agree to display and give out the “Check 
Up On Your Doctor’s License” brochures.  The Board also had its first successful legislative 
tweet (or retweet) of the Board’s messaging. 
 
Board staff will continue to reach out to counties and cities.  Staff is also trying to reach out to 
unions and other large community organizations.   In addition, staff will continue to partner with 
Legislators at Town Halls, and are always looking to do outreach events with other agencies as 
well.  Board staff will begin a Public Service Announcement (PSA) for broadcast distribution 
and hopes to have that completed by the next Board Meeting.  
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Outreach Activity Status Update 
 

Develop a tutorial for the Medical Board of 
California’s (Board’s) website on how to 
lookup a physician’s license and what the 
information means on the website 

The tutorial was completed in June 2016 and is 
available on YouTube and posted on the Board’s 
website’s main page http://www.mbc.ca.gov/ 
“Check Up On Your Doctor’s License – 
Tutorial” 

Develop a PSA that can be provided to entities 
to air 

Board staff will begin work on the PSA now that 
the tutorial is complete.  The PSA should be 
completed by the October 2016 Board Meeting. 

Include information about the Board on utility 
bills throughout the state 

The Public Affairs Manager will be working to 
launch the partnership with Tammi Watt’s (nurse 
practitioner) and PG&E’s proposed Health 
Center for employees before the end of the year.  
The Board would provide brochures, 
newsletters, Op-Ed’s and presentations at their 
staff outreach events.     

Include information about the Board on city, 
county, and state employee paystubs 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

A message encouraging state employees, 
vendors and contractors to “Check Up On Their 
Doctor’s License” appeared at the bottom of all 
State Warrants for June 2016, reaching 439,916 
individuals.  
 
The April 2016 issue (pg. 8) of the “California 
State Retiree” publication featured an image of 
the Board’s “Check Up On Your Doctor” 
brochure, reaching 34,000 state retirees.  
 
 The Orange County Health Care Agency 
published a ½ page write-up in its June 
employee newsletter “What’s Up” titled “Have 
You Done a Checkup on your Doctor’s 
License?” reaching 3,000 agency employees.   
 
On June 7, 2016, Contra Costa County started 
running the Board’s message on its cable TV 
bulletin board which is available to all county 
residents, reaching potentially up to 1.11 
million individuals. 
 
On May 17, 2016, San Bernardino County 
posted the Board’s information on the San 
Bernardino County website, reaching 
potentially 2,139,570 individuals.  
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Outreach Activity Status Update 
 

Include information about the Board on city, 
county, and state employee paystubs (cont.) 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

On May 25, 2016, the Tulare County Health 
Department agreed to schedule the Board’s 
messaging on Twitter and Facebook pages 
throughout the year.  In addition the information 
was added on the “Spotlight” section of its 
website.  In addition they have created a network 
of digital signs that appear throughout its county 
buildings and Area Family Resource 
Centers/County Clinics that will carry the 
Board’s messaging and a small article will 
appear in the County Newsletter in the future, 
reaching potentially 466,339 individuals. 
 
On May 31, 2016, the Monterey County Health 
Department posted an article about the campaign 
on its website.  They have also promised to post 
social media as well, reaching 431,344 
individuals. They have asked for brochures in 
Spanish, which the Board has developed and 
ordered.   
 
On June 7, 2016, the Los Angeles County 
Department of Health Services began posting the 
Board’s information on the Patient Resources 
section of its website, reaching potentially 
10.12 million individuals.  
 
On June 7, 2016, the Kern County Department 
of Public Health indicating they would 
immediately start to share the Board’s 
information on all its social media sites (Twitter 
and Facebook), reaching potentially 875,589 
individuals. 
 
On June 8, 2016, Stanislaus County Health 
Services posted the Board’s message in its 
various facilities, reaching 525,491 individuals. 
 
On June 13, 2016 Fresno County began to run a 
feature on its intranet for the “Check Up On 
Your Doctor” campaign, targeting Fresno 
County readership, reaching 7,000 employees. 
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Outreach Activity Status Update 
 

Include information about the Board on city, 
county, and state employee paystubs (cont.) 

On July 6, 2016, the San Francisco Department 
of Public Health published the Board’s 
information on its website as well as through 
social media, reaching potentially 852,469 
individuals.  
 
CalPERS will be running a short article on the 
campaign in its next member quarterly 
newsletter PERSpective.  The publication is 
mailed to member homes and is available on the 
internet, reaching 1.7 million members. 
 
CalPERS will also be posting a bulletin on its 
intranet site reaching 2,900 CalPERS 
employees. 
 
Board staff is currently working with Alameda 
and San Joaquin County finalizing dates, and 
continue to reach out to the remaining California 
cities and counties. 
 

Work with the AARP to provide Board 
information at their conferences, in their 
publications, and on their website 

The Board’s Public Affairs Manager has reached 
out to Charee Gillins who handles media for 
AARP in Southern California and Mark Beach 
who handles media in Northern California.  
Board staff has heard from Ms. Gillins who is 
going to look into the issue of promoting the 
Board’s messaging in Southern California 
regarding AARP.  Board staff is waiting to hear 
back from Mr. Beach who represents Northern 
California. 
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Outreach Activity Status Update 
 

Reach out to unions so they can provide their 
members information about the Board and a 
link to the Board’s website on union materials 

Board Staff wrote a short article for CalSTRS, 
which was sent to publications editor Krista 
Noonan on February 8, 2016.  CalSTRS has an 
active teachers group, which will be publishing 
its next newsletter in the spring.  They also have 
a retired teachers group, and their publication 
will be out in the summer.  CalSTRS has 
confirmed that the article will be published in 
each publication, as long as space is available.  
The total target readership is 900,000. 
 
The American Federation of State, County, and 
Municipal Employees (AFSCME) is a national 
union and has two District Councils, #36 serves 
Southern California and #57 serves Northern 
California.  The Board’s Public Affairs Manager 
has spoken with Erica Lichtman from District 
36, and on April 4, an email was sent to Ms. 
Lichtman providing a copy of the Board’s 
brochure and a short write up detailing the 
campaign.  Board staff is still working on this. 
Potential target readership is 120,000 
California members.

Provide an interview and PSA to iHeart Radio 
with Board staff and/or with Board Members 
 
Interview/PSA on NPR and Capitol Public 
Radio 

The Board’s Public Affairs Manager will work  
to get these interviews scheduled after the  
Board’s PSA is completed – September 2016. 

Encourage Legislative Members, 
Congressional Members, and local government 
to include information and a link to the 
Board’s website in their newsletters and to 
Tweet the Board’s link and post the Board’s 
link on their websites  
 
Hold a Legislative Day (possibly two) at the 
Capitol where Board staff passes out brochures 
and Members meet with key Legislators 
 
 
 
 
 

The Board’s Legislative Day was held on May 
11, 2016.  Board Members met with legislators 
who are members of policy committees that 
impact the Board (such as the Senate Business, 
Professions and Economic Development 
Committee and the Assembly Business and 
Professions Committee). Additionally, 20 copies 
of the California State Retiree Article and the 
Board’s outreach brochure were handed out to 
legislators at the State Capitol. 
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Outreach Activity Status Update 
 

Encourage Legislative Members, 
Congressional Members, and local government 
to include information and a link to the 
Board’s website in their newsletters and to 
Tweet the Board’s link and post the Board’s 
link on their websites (cont.) 

On May 17, 2016 the Board tweeted “Be an 
informed patient – check up on your doctor’s 
license status” accompanied by the graphic on 
the cover of the brochure. On May 23, 2016, 
Assembly Member Sebastian Ridley-Thomas re-
tweeted the Board’s May 17 tweet. 
 
Senator Richard Pan, M.D. agreed to display and 
give out the Board’s “Check Up on your 
Doctor’s License” brochures in his office. 

General Outreach activity “Check up on your Doctor’s License” brochures 
have been translated into Spanish and should be 
ready for printing shortly. 
 
On May 11, 2016, the Board had an exhibit at 
the Department of Consumer Affairs (DCA) 
Earth, Safety and Wellness Day at DCA 
headquarters, passing out the “Check Up On 
Your Doctor’s License” brochures, as well as 
instructing attendees on how to look up a license 
and what the information on the website means.  
There were approximately 300 attendees. 
 
On June 17, 2016, the Public Affairs Manager 
gave a presentation on the importance of  
“Checking on Your Doctor’s License” at a Town 
Hall event with Assemblyman Jim Cooper in 
Sacramento at the ACC Senior Services Center.  
There were approximately 100 attendees. 
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"What's Up?" Staff Newsletter 
June 2016 

• • • • e • e • • • .. . 
Have You Done a Checkup on 

Your Doctor's License? 
You can now perform a quick, online checkup of your 
doctor's medical license thanks to a new outreach 
program created by the Medical Board of California. 

Visit the BreEZE Online License site and search 
by your physician's name to view his or her profile , 
license details, and details of any past disciplinary 
actions. You can also register at www.mbc.ca.gov to 
receive email alerts from the Medical Board related 
to any future disciplinary actions taken against your 
physician's license that include probation, suspension 
or revocation . 

Access to this information may help you make a more 
educated decision about your healthcare provider. 
Prefer the phone? Please call (800) 633-2322. 

• • • • • • • • • • • 0 • • • • • • 

Orange County Older Adult 
Dashboard Launches 

The number of older adults aged 65 and over is 
rapidly growing and it is estimated that one in five 
residents of Orange County will be 65 or older in 
2030. To understand the health of Orange County 
adults and define areas of success and disparities 
for indicators, the Health Care Agency and the 
Orange County Aging Services Collaborative's 
Orange County Healthy Aging Initiative (OCHAI) 
worked together to launch the Orange County Older 
Adu lt Dashboard. 

The dashboard has more than 70 health, social, 
and economic indicators for Orange County's older 
adults and shows how Orange County compares 
to state and national benchmarks. Here's a peek at 
some of the indicators available on the dashboard. 
Click the links to see each indicators trends and 
disparities. 
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Almost half of single elders in 
Orange County live below the 
Elder Economic Security 
Index, which estimates the 
cost of living for a single elder 
in Orange County. 

More than one in ten 
Orange County Medicare 
beneficiaries age 65 and 
older were treated for 
Alzheimer's Disease or 
Dementia. This puts us in the 
bottom half compared to all 
U.S. counties . 

More than one in four 
Orange County Medicare 
beneficiaries over 65 years 
of age were treated for 
Diabetes. 

Stay tuned for an Older Adult report with themes and trends for key issues this summer. For more 
resources, data and tools, visit he lth· rt the r d h . 

I I 
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